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Lineage Outreach Program for Affiliates 

 

APPLICATIONS DUE JANUARY 11, 2019 

 

Opportunity  

Nurture the budding paleontologists in your community while building capacity in your 

organization to offer new and engaging fossil-based experiences for the whole family. Through 

a National Science Foundation sub-award, the Smithsonian’s National Museum of Natural 

History and Twin Cities Public Television are offering $25,000 sub-awards to up to three 

Smithsonian Affiliates to enhance family programming in their communities and support 

professional development on science content and informal learning techniques.  

 

The sub-awards are part of a project called Lineage, a comprehensive educational media and 

outreach initiative that will engage families in learning about paleontology and evolution, and 

help them come to see the connections between the past, present, and future of life on Earth. 

Together, the project partners have co-designed a series of dynamic and connected STEM 

learning experiences that include a film, hands-on activities, and a Virtual Reality (VR) 

experience.  

 

The sub-awards will provide: 

● In-person training at the Smithsonian on best practices in developing and implementing 

family-based learning programs, facilitating the fossil-based experiences, and 

implementing the VR experience. 

● A selection of fossil-based activities, complete with 3D printed/painted fossils from the 

Smithsonian’s collection. 

● The Lineage film: long and short versions. 

● A guide to implementing family-focused events. 

● $25,000 to pay for travel to/from the training in Washington, DC and to execute two 

public events—one at your organization and a second in a more rural location (see 

details below). 
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Sub-award Requirements  

The purpose of the sub-award is to build capacity in your museum to engage local families in 

learning about paleontology and evolution through the fossil record and to extend your reach 

into the community through a partnership with another organization.  We are especially 

interested in increasing resources for small to medium science institutions with small fossil 

collections and emerging family programs. The sub-award should also extend your reach 

through a partnership between your organization and a smaller, local organization. 

 

Sub-award recipients will be selected through a competitive process, and will be required to: 

 

1. Attend a two-day training at the National Museum of Natural History led by Smithsonian 

educators and scientists in summer 2019. This is open to two staff from your 

organization and an additional staff member from your partner organization. 

2. Sign an expectations form acknowledging and agreeing to the requirements of 

participation 

3. Create and implement a family-focused public event featuring the products from the 

Lineage project in fall/winter 2019. 

a. Involve (though not exclusively) a target audience of families with adult 

caregivers and children 8-12 years old. 

b. Collaborate with another, smaller organization to create and implement a 

second family-focused public event to extend the reach of your programming in 

fall/winter 2019. Partner organizations may include schools, universities, non-

profit organizations, or other community groups. Please note that partners may 

not be religiously affiliated organizations. 

4. Collaborate with an external evaluation team conducting an evaluation of 
the Lineage project during your family-focused events. A member of the external 
evaluation team will observe participants and distribute surveys, in addition to 
conducting interviews with a sample of event participants. The evaluation ultimately 
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seeks to understand and identify family-learning experience outcomes at each site, 
determine the impact of the Lineage videos on learning, and study the impacts of the 
project on Museum and partner-site staff. 

5. Submit a budget showing how your organization would use the sub-award. Please 
note—the budget cannot include alcohol, food for resale, capital improvements or 
repairs. Budget categories may include: 

a. Salaries 
b. Marketing/promotions 
c. Materials and consumables 
d. Printing 
e. Design services 
f. Honoraria and/or stipends for scientists, interns, artists, etc. 
g. Equipment  
h. Furniture (portable sign holders, tables, tents, tablecloths) 
i. Facility rental 
j. Transportation 
k. Travel and lodging to DC for training for three people 

 
 

Contact information: 

Email: affiliates@si.edu  

 

To apply, visit  

https://affiliations.si.edu/resources/program-opportunities/lineage-outreach/lineage-outreach-form/  
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