
 

CAPITAL CAMPAIGN DIRECTOR 

GENERAL JOB DESCRIPTION 
 
Established in 1991, the Las Vegas Natural History Museum is a Smithsonian affiliated, accredited 
museum with the American Alliance of Museums that is currently undergoing an expansion. 
 
The Capital Campaign Director is an integral member of the Museum leadership team reporting to the 
Museum’s Executive Director. In addition, the Capital Campaign Director works closely with key 
volunteers who form the Museum’s Board of Directors and Campaign Steering Team. 
 
MAJOR DUTIES AND RESPONSIBILITIES 
 

 The foremost responsibility is the management and direction of the Museum’s Capital 
Campaign; in partnership and under the supervision of the Executive Director. The Capital 
Campaign Director serves as the principal liaison to the Museum’s Capital Campaign Committee. 

 Responsible for planning, developing, coordinating, directing and managing all fundraising,    
marketing, special events and public relations programs conducted for the benefit of The Las 
Vegas Natural History Museum’s Capital Campaign with the mission of the institution’s 
expansion plan. 

 Responsible for organizing and implementing a comprehensive capital gifts solicitation and 
implementation program and a related overall marketing program. 

 Working closely with the management of the annual fund including membership, major donors, 
planned giving, foundation and corporate grants, councils and auxiliaries, direct mail, special 
events, special projects, grant writing and general contributions. 

 Identify prospects that have both capacity and demonstrated interest in advancing mission-
related areas of the museum using established research tools, face-to-face visits, input from the 
Board and key stakeholders, and the resources of the museum’s departments, staff and 
database. 

 Utilize the museum’s database for prospect tracking, solicitation and reporting. 

 Collaborates with the work of the Communications Director, Special Events Coordinator, Public 
Relations and Marketing Coordinator, as it relates to the campaign. 

 Assist in grant proposals in relation to the Capital Campaign. 

 Coordinate the Museum’s overall public advocacy efforts as it relates to the expansion of the 
museum. 

 Develop a planned giving program for the campaign, adding to the donor database, and raising 
the Museum’s profile in the community. 
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 Provide monthly written reports to the Director and Members of The Board of Directors 
regarding fundraising goals, initiative, and progress/accomplishments. 

 Provide administrative staff support to the Museum Director, the Board of Directors and its 
committees related to the campaign. 

 Meeting regularly and extensively with campaign and potential donors. 
 
QUALIFICATIONS FOR POSITION 
 
B.A. or B.S. required. 
 
EXPERIENCE 
 
A minimum of seven years’ experience in marketing and resource development; supervision of 
professional and clerical staff for non-profit institutions, including arts and culture fundraising. 
Knowledge of public relations and marketing strategies. Prior success in the development and 
negotiation of high-level gifts, and a track record of successful solicitation of six and seven figure 
individual and institutional gifts (Foundations, Corporations and Government) is essential. 
 
OTHER: 
 

- Ability to develop and implement creative marketing and fundraising strategies. 
- Expert knowledge of current and evolving trends in major gifts giving and capital campaigns. 
- Excellent planning and organizational skills. 
- Excellent written and verbal skills. 
- Ability to define and achieve annual and capital development objectives. 
- Ability to motivate others both staff and volunteers. 
- Ability to work with Museum Director, Finance Manager, and other staff. 
- Ability to demonstrate sound business judgment in decision-making. 
- Ability to effectively and professionally represent Museum to potential donors. 
- Record of success in ability to effectively network in the community. 
- Record of success in working with and for a Board of Directors. 

 
CONTACT: 
 
Qualified applicants, please send resume to: 
Jim Andres 
Manpower Executive Search Manager 
jandres@manpowerlv.com 


